Ethical Blueprint - A website (eg. e-commerce) Version 1 - March 2020

Shop without login Store login data locally 1

~[ Onboarding ] )

Shop using login Collect essential data only Use additional cloud service }

Set essential cookies

Personalised prices — Email address + password

Use email Allow two factor authentication

—[ Authentication

Use authentication framework Social media login

— Allow two factor authentication

Set essential cookies

- — L1

—[ Shop ’ Let users opt in for extra features

Use generic recommendations Similar products
~[ Recommendations ’ ) }
Personal recommendations Shopping history — Complimentary products
Similar shoppers — From this category
Relevant bestsellers — Time and day
) — Bestsellers

—  Slow checkout

Without login Allow user to create account

—[ Checkout 1 . ;

With login Save information for next time

— Recommendations after checkout —[ Add new items after payment 1

‘__[ Usage ]_ — Advanced shipping options

Generic emails }

Without account ’—[ Sign-up using email only Segmented emails ’

—[ Newsletter

With account 1—[ Allow user to submit extra info —[ Personalised emails
— View data
—[ Loyalty programme Requires account Loyalty advantages f
L — Backup data
o 1 [ ) f o — Delete data
Subscription Requires account Subscription advantages L
— Delete account
View data
Backup data
~[ Personal profile ]—[ Requires account Data collection Delete data
Personal details User can update
Shopping history Interact Interaction history
Re-order Warranty
— View data View history Contact customer service
— Backup data

~[ Offboarding —— Requires account ]~

— Delete data

—| Delete account

THE Ethical Desl:g'n HANDBOOK www.ethicaldesignhandbook.com



